
Q3 FY2019
(Fiscal Year Ending March 31, 2020)

Financial Results Presentation

Eisai Co., Ltd.
January 31, 2020





















Value Maximization of Fycompa
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Japan

China
Launched in December 2019
�‹ Approved indication: adjunctive treatment of partial onset seizures (with or without 

secondarily generalized seizures) in epilepsy patients 12 years of age and older
�‹ Fycompa was designated for Priority Review by the National Medical Products 

Administration due to its significant clinical benefits compared with existing 
treatments after the submission in September 2018. It was approved on 
September 29, 2019

Additional indications and new formulation were approved in 
January 2020
�‹ Monotherapy for partial onset seizures

�‹ Pediatric use in partial onset seizures

�‹ New formulation of fine granules

Expansion of launched countries, approvals of new indications and new formulations to 
provide new treatment options to patients with epilepsy, are steadily progressing

Ongoing
projects*

�‹ Pediatric use in partial onset seizures in EU: under review

�‹ Lennox-Gastaut syndrome: Phase III study ongoing

�‹ New formulation of intravenous injection (IV):
Aim to submit in early FY2020 in the U.S. and Japan, and in FY2020 in EU

* Investigational 
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Oncology
Further expansion of contribution to patients in China

Launched with breast cancer indication*4 in December 2019

Application for differentiated thyroid cancer indication was accepted in November 2019

�‡ Achieved Q3 FY2019 accumulated revenue of 10.7B yen
�‡ Accelerate contribution to patients with uHCC in China, where approx. 50% of �W�K�H���Z�R�U�O�G�¶�V��

incidence of hepatic cancer is found*1

�‡ Collaborate with MSD*2 to expand contribution to patients mainly in city areas 
�‡ Utilize e-marketing to expand access in low-tier markets*3

Aim to contribute to patients through expanding access for treatment of uHCC

�‡ Approx. 190,000 new cases of thyroid cancer are diagnosed each year, and approx. 8,600 
patients are estimated to die annually in China*1

�‡ With limited treatment options for advanced thyroid cancer, high unmet medical need still 
remains

�‡ Approximately 370,000 new cases of breast cancer and 
approximately 100,000 related deaths*1 were reported in China in 2018

�‡ Utilize experience in breast cancer market built through commercialization of Fareston*5

*1: Source: GLOBOCAN2018: Estimated Cancer Incidence, Mortality and Prevalence Worldwide in 2018. http://globocan.iarc.fr/  *2:Merck & Co., Inc., Kenilworth, N.J., U.S.A., known as MSD 
outside the United States and Canada *3: Small and medium-sized cities in inland and regional areas as well as small and medium-sized hospitals *4: Approved for the use in the treatment of 
patients with locally advanced or metastatic breast cancer, previously treated with at least two prior chemotherapy regimens, including and an anthracycline and a taxane in July 2019 
*5: Generic name: toremifene. Obtained marketing rights from Orion Corporation in 2011. Approved for the treatment of metastatic breast cancer in postmenopausal women with estrogen 
receptor positive or unknown tumors, and is commonly used as an adjuvant therapy in postmenopausal breast cancer

China launch meeting held
in January 2020







Conclusive Remarks
Aim to enhance sustainable corporate value over the long run

Operations and Financials are 
progressing robustly

Probability of business model transformation to 
Medico Societal Innovator and 

achieving ROE target of 15% is increasing 
towards the vision of EWAY 2025 plan 

Development of rich next-generation product 
candidates, which could potentially contribute 

beyond 2025, is also steadily ongoing
17
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Reference Data



Revenue by Reporting Segment
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Effective from this fiscal year, aiming for more flexible strategy execution, the Group separated OTC and others from Japan pharmaceutical business, to newly establish 
the OTC and others business. The financial results in the corresponding period of the previous fiscal year disclosed in the following reporting segments reflect this change 
of the reporting segments.*1: Revenue from generics is included in the results of April-December 2018 *2: North America *3: Europe, Middle East, Africa, Russia and 
Oceania *4: Primarily South Korea, Taiwan, Hong Kong, India, ASEAN, Central and South America *5: Income mainly from license and the pharmaceutical ingredient 
business of the parent company, including recognition of payments from Merck & Co., Inc., Kenilworth, N.J., U.S.A. under the strategic collaboration for anticancer agent 
Lenvima, which are 25.0B yen in April-December 2018 and 16.4B yen in April-December 2019

April-December 2018 April-December 2019

Results % Results % YoY

Japan*1 219.9 47.1 193.2 39.7 88

Americas*2 68.8 14.7 92.0 18.9 134

China 49.8 10.7 65.6 13.5 132

EMEA*3 37.6 8.0 39.2 8.1 104

Asia and Latin America*4 37.4 8.0 35.3 7.3 95

OTC and others (Japan) 19.3 4.1 20.0 4.1 104

Pharmaceutical business 
total

432.9 92.6 445.3 91.6 103

Other business*5 34.4 7.4 40.8 8.4 119

Consolidated revenue 467.3 100.0 486.1 100.0 104

(Billions of yen, %)



Profit by Reporting Segment
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April-December 2018 April-December 2019

Results % Results % YoY

Revenue 49.8 100.0 65.6 100.0 132 [140]

Methycobal 15.2 30.5 17.9 27.2 117 [125]

Lenvima 1.7 3.3 10.7 16.3 645 [687]

Aricept 7.1 14.3 8.6 13.1 121 [128]

Stronger Neo-Minophagen C and   
Glycyron Tablets 8.2 16.4 8.0 12.3 99 [105]

Pariet 4.3 8.6 4.7 7.2 110 [117]

Segment profit 19.0 38.2 31.1 47.4 163 [178]

Performance of 
China Pharmaceutical Business

(Billions of yen, %)

[ ] based on local currency



25

(Billions of yen, %)

[ ] based on local currency

Performance of 
EMEA Pharmaceutical Business

April-December 2018 April-December 2019

Results % Results % YoY

Revenue 37.6 100.0 39.2 100.0 104 [111]

Halaven 9.4 25.0 10.4 26.6 111 [118]

Lenvima / Kisplyx 5.7 15.2 9.0 22.9 157 [167]

Fycompa 4.5 12.0 5.2 13.2 114 [122]

Zebinix 4.3 11.5 4.7 12.1 109 [117]

Zonegran 3.1 8.2 2.9 7.4 94 [101]

Inovelon 1.8 4.8 1.8 4.6 99 [106]

Segment profit 15.5 41.3 17.6 44.9 113 [118]










