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FY2023 Progress on Materiality (1)
Dementia and oncology areas
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FY2023 Progress on Materiality (2)
Global health areas

*1 Base d on the WHO LF elimination target by 2030 * 2 Social impact estimated base d on the assu mpti on that two dr u gs are use d toge th e r * 3 Antifungal agent developed by Eisai

Materiality Fiscal 2023 Progress Fiscal 2025 Targets and KPIs Fiscal 2030 Targets and KPIs Goal Major Risks
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Realization of
Social Good in the 
Global Health Area

Lymphatic filariasis (LF)
Provided a tot al o f 2 . 28 billion

diethylcarbamazine (DEC) tablets for

social impact generation

Expanded and strengthened support

for elimination
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FY2023 Progress on Materiality (3)
Human capital and financial strategy

*1 Rating by Rating and Investment Information, Inc. (R&I) (as of May 27, 2024) *2 An indicator to evaluate whether the company is efficiently generating social impact; the sum of the social impact of LEQEMBI® and DECtablets was divided by
equity. Calculation was based on those two important products in which the estimation of social impact was completed

Materiality Fiscal 2023 Progress Fiscal 2025 Targets and KPIs Fiscal 2030 Targets and KPIs Goal Major Risks

4
Maximization of
Human Capital 
Value

Penetration of the corporate concept hhc

96% penetration of corporate 
concept

Increased employee engagement
Percentage of employees who are
highly engaged to the company in
the GlobalEngagementSurvey: 85%

Enhancement of �Z�R�P�H�Q�·�V��
participation to incorporate diversity

Ratio of female managers in Japan
12.8%

Employee Impact
Humanresource investment 
efficiency 81%

Penetration of the corporate concept hhc

100% penetrationof corporateconcept

Increased employee engagement
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Consolidated Revenue Simulation

toward FY2032
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*The figure is a simulation based on internal estimates after adjustment of probability of successof R&D, formulated and disclosedat the March 8, 2024 Information Meeting and is not an official forecast. Pleaserefer to the
ConsolidatedFinancial Report of each fiscal year for official financial forecasts.
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580,000 views in one week after the video was released

When the time comes for me 

to experience dementia, 

what will I do? 

What do I want?

A documentary that captured the reality of dementia 

over six months



Socialization in Each Country During 

�:�R�U�O�G���$�O�]�K�H�L�P�H�U�·�V���0�R�Q�W�K
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Japan: MCI Awareness Event for Families

People living with dementia 

and their children were invited, 

to a talk show about MCI 

(Mild Cognitive Impairment) , 

and a photo session for 

parents and children was  

held for them to create 

memories together.



�,�Q�L�W�L�D�W�L�Y�H�V���R�I���7�K�H�R�U�L�D���7�H�F�K�Q�R�O�R�J�L�H�V���L�Q���7�K�H���3�H�R�S�O�H�·�V��
Journey Toward the Realization of an Inclusive Society 

in Prevention, Treatment, and Care (Excerpt)

Primary 

issues

Measures 

(Partial)

Aim to comprehensively relieve the people’s anxiety in prevention, treatment and care
Observation/prognosisOnset/treatmentBefore disease onsetHealthy
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•Want to maintain

a state of health,but

don’t know methods of

health management

and prevention

•Inability to recognize risks of MCI/

dementia

•Insufficient



The dementia platform is a place that connects users 

who have issues related to MCI and dementia with 

solutions provided by Eisai and other companies
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Dementia portal 

web " theotol "



Mission and Vision of Eisai
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